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WHOEKCU NOTPOLLAYKUX LINJEHA
CONSUMER PRICE INDICES

YKynaH uHaekc noTpoLuaykux umjeHa y Penybnuum Cpnckoj y anpuny 2014.
roguHe, y OAHOCY Ha MPETXOAHN Mjecel, y npocjeky je Himk 3a 1,0%.

YKynaH WHOeKC NoTpoLaykux LmjeHa Huxm je 3a 1,7% y ogHOcy Ha anpun
2013. roguHe.

MocmatpaHo no ogjerbumma HamjeHe notpolukse (COICOP), y anpuny 2014.
roguHe, y opHocy Ha mapt 2014. roguHe, wHoekc odjerbka xpaHa u besamnkoxonHa
nuha Buwm je 3a 0,7%, nHaekc opjerbka ogjeha n obyha 3a 0,6%, nHaekc ogjerbka
3npaBcTBo 3a 0,2% Aok je MHAeKe ofjerbka ankoxonHa nuha v gyeaH Buww 3a 0,1%.
VHpeken opjerbaka HawmjewwTaj M MokyhcTBO, KOMyHUKaLMje, pekpeauuja W Kyntypa,
obpasoBate, pectopaHn M xoTenu W octana fobpa u ycnyre octamm Ccy
HenpomjetbeHu, [OK Cy MHAEKCM Ofjerbka CTaHoBake W npeso3 Hmki 3a 10,2%,
opHocHo 3a 0,2%.

1.1. MHOEKCK NOTPOLAYKNX LINJEHA MPEMA KITACU®UKALIIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in April 2014, in comparison
with the previous month, was 1.0% lower.

Total consumer price index was 1.7% lower in comparison with April 2013.

By COICORP division, in comparison with the previous month, index of food
and non-alcoholic beverages in April 2014 was 0,7% higher, index of clothing and
footwear was 0.6% higher, index of health was 0,2% higher and index of alcoholic
beverages and tobacco was 0,1% higher. Index of furnishings and household
equipment, index of communications, index of recreation and culture, index of
education, index of restaurants and hotels index of other goods and services all
remained the same. Index of housing was 10.2% lower and index of transport was
0.2% lower.

o a
2 Haavs IV 2014 IV 2014 IV 2014 l-IV 2014 IV 2014 IV 2014 = Name
g 1112014 V2013 X112013 IV 2013 @ 2013 @2010 é
00 YKYMHO 99,0 98,3 99,3 98,3 98,6 104,5 00 TOTAL
01 XpaHa n 6e3ankoxonHa nuha 100,7 95,8 101,2 95,8 98,0 105,6 01 Food and non-alcoholic
beverages
01.01 |XpaHa 100,7 96,0 101,7 95,9 98,4 106,1 01.01 Food
01.02 |BesankoxonHa nuha 100,3 94,0 97,2 95,1 94,7 1014 01.02 Non-alcoholic beverages
02 AxroxonHa nuha 1 aysaH 100,1 105,4 105,0 105,5 105,2 130,5 02 Alcoholic beverages and
tobacco
02.01  |AnkoxonHa nuha 100,5 100,3 100,3 100,2 99,9 103,8 02.01 Alcoholic beverages
02.02 |fysaH 100,0 107,6 107,0 107,8 1074 146,7 02.02 Tobacco
03 Ogjeha n obyha 100,6 93,7 974 92,8 954 80,2 03 Clothing and footwear
03.01  |Opjeha 100,0 94,9 97,3 94,7 96,3 83,7 03.01 Clothing
03.02 |O6yha 101,7 91,0 97,5 88,7 93,4 73,1 03.02 Footwear
04 CraHoBatbe, BOAa, 89,8 99,8 89,7 99,6 944 98,4 04 Housing, water, electricity,
eneKTpUYHa eHepruja, NivH gas and other fuels
W1 BpYyTV €HEpreHTyn
04.01 |CraHapuHa 100,0 100,0 100,0 100,0 100,0 100,0 04.01 Actual rentals for housing
04.03  |OnpxaBatbe v nonpasak 100,1 99,3 98,8 99,9 99,0 100,7 04.03 Maintenance and repair of
cTambeHe jeguHnLe ' the dwelling
04.04 |CHabpjeBare BofOM 1 100,0 100,5 100,5 100,5 100,5 128,8 04.04 Water supply and
[pyre KOMyHarHe ynyre miscellaneous services
related to the dwelling
04.05 |EnekTpuuHa eHepruja 1 86,6 100,7 86,6 99,5 93,0 94,7 04.05 Electricity, gas and other
ApYrA eHepreHTH fuels
05 HawmjeLwuTaj, nokyhcTso u 100,0 97,9 99,6 98,5 98,7 100,8 05 Furnishings, household
pedoBHO OfpXaBake equipment and routine
maintenance of the house
05.01 |HawmjeLwTaj, nokyhcTeo, 99,4 98,8 99,2 99,1 98,9 99,0 05.01 Furniture and furnishings,
Tenueu 1 Jpyre noaHe carpets and other floor
npocTupke coverings
05.02  |TekcTunHW Npou3BoaM 3a 100,3 98,7 99,9 98,7 99,2 101,5 05.02 Household textiles
kyhy
05.03  [KyhHu anapatu 100,1 99,7 99,9 99,8 99,7 99,3 05.03 Household appliances
05.04 |CrakneHo u cTonHo nocyhe u 100,2 100,8 100,3 100,4 100,9 101,2 05.04 Glassware, tableware and
kyhHu npnbop household utensils
05.05 |AnaTv v onpema 3a kyhy u 100,0 100,7 100,7 100,6 100,9 107,5 05.05 Tools and equipment for
BpT house and garden
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1.1. MHOEKCU MOTPOLWAYKMX LINJEHA NMPEMA KNACUOUKALIMIN COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

o a
= Haaus IV 2014 IV 2014 IV 2014 -1V 2014 IV 2014 IV 2014 S
g 1112014 V2013 X112013 -V 2013 32013 @2010 g Name
05.06 |Mpown3Boay n ycnyre 3a 100,5 954 99,2 96,9 974 100,7 05.06 | Goods and services for
pedoBHO ofpxasatse kyhe routine household
maintenance
06 3papaBcTBO 100,2 100,9 100,8 100,5 100,8 99,7 06 Health
06.01 [MeauumHcky npon3soam 100,3 101,2 101,2 100,5 1011 99,2 06.01 Medical products
06.02 |3ppaBcTBeHe ycnyre, 0CUM 100,0 100,7 99,8 100,7 100,2 100,7 06.02 | Out-patient services
GOMHNYKMX
06.03 |BonHnuke yenyre 100,0 100,0 100,0 100,0 100,0 100,0 06.03 | Hospital services
07 MpeBo3 99,8 99,0 99,2 99,0 99,0 1119 07 Transport
07.01 [MpeBo3Ha cpeacTBa 100,0 100,2 100,0 100,3 100,2 99,9 07.01 Vehicles
07.02 [YnoTpeba npeBo3HNX 99,8 98,6 98,9 98,5 98,6 115,9 07.02 Use of personal transport
cpercrasa equipment
07.03 |Ycnyre npeBo3a 99,8 100,2 100,2 100,3 100,3 109,0 07.03 Transport services
08 KomyHukauuje 100,0 104,3 104,4 103,0 104,4 119,9 08 Communications
08.01 [MowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,9 08.01 Postal services
08.02 |TenedoHcka 1 Tenedakc 95,7 89,7 97,4 92,9 92,7 754 08.02 Telephone and telefax
onpema equipment
08.03 [TenedoHcke u Tenedakc 100,0 104,5 104,5 1031 104,5 1211 08.03 Telephone and telefax
ycnyre services
09 Pekpeauuja u kyntypa 100,0 98,7 99,6 99,0 99,0 99,6 09 Recreation and culture
09.01 |Ayauo-Bu3yenHa, 99,8 98,1 99,2 98,3 98,5 94,2 09.01 Audio-visual, photographic
choTorpadhcka v nHopmaThika and information processing
onpema equipment
09.02 |Ocrana TpajHa fobpa 3a 100,0 100,0 100,0 100,1 100,0 100,8 09.02 | Other major durables for
pekpeauujy 1 Kyntypy recreation and culture
09.03 [Ocranu npegmetv nonpema 3a| 100,0 100,1 99,8 99,9 99,9 102,2 09.03 Other recreational items and
pekpeaLujy, BPT W kyhHu equipment, gardens and pets
TbyBumMum
09.04 [Ycnyre pekpeaLuje v kynType 100,0 98,8 100,0 99,7 99,6 1031 09.04 Recreational and cultural
services
09.05 [HosuHe, krbire u npubop 3a 100,0 99,6 100,0 99,6 99,6 100,6 09.05 Newspapers, books and
nucamwe stationery
09.06 |MyTH1 apaHXManu 100,0 86,5 92,1 87,9 87,1 79,3 09.06 | Package holidays
10 ObpasoBate 100,0 100,8 100,0 100,9 100,5 102,0 10 Education
10.01 |MpepdLUKoncKo M OCHOBHO 100,0 103,2 100,0 103,9 102,3 109,8 10.01 Pre-school and primary
obpasoBatse education
10.04 |YHuBepauTeTcko 06pa3oBate 100,0 100,0 100,0 100,0 100,0 100,0 10.03 University education
10.05 |O6pasoBate koje ce He 100,0 100,6 100,0 100,6 100,4 101,0 10.05 | Education not definable by
neduHMLLE NpeMa HUBOY level
1 PectopaHu 1 xoTenu 100,0 100,0 100,0 100,0 100,0 100,9 1" Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,0 100,0 100,0 100,1 100,0 100,7 11.01 Catering services
11.02 |Ycnyre cmjewwTaja 100,0 99,9 100,0 99,9 99,9 101,5 11.02 | Accommodation services
12 Ocrana nobpa 1 yenyre 100,0 99,7 99,7 99,7 99,8 100,0 12 Other goods and services
12.01 |NnyHa wera 100,0 99,5 99,5 99,4 99,6 99,3 12.01 Personal care
12.03  [Mn4nu npeameTy 100,2 98,0 99,5 98,0 98,6 105,5 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,0 100,0 100,0 100,0 100,0 12.05 Insurance
12.07 |Ocrtare ycnyre 100,0 101,2 100,0 101,2 100,8 102,4 12.07 Other services n.e.c.
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METO/ZIONOLLIKA OBJALLIKEHA
HeduHuumja HAEKCa NOTPOLIAYKUX LiMjeHa

VHAekc noTpowaykix LujeHa npeactaBrba Mjepy MpocjedHe MpoMjeHe
LijeHa npoussoda (poba 1 ycnyra) koje pesnaeHTHa AomahuHCTBa Kymyjy paau
3370BOrbEHbA CBOjUX NM4HIX NOTPeda.

HamjeHa

VHOeKC noTpoLayknx LujeHa KOpWUCTW Ce kao Mjepa MHdnauuje, kao
VHAMKATOP 3a OdyBakbe BPWjEOHOCTM KOA YroBOpa C MHAEKCHUM Kraysynama,
Cryxu kao Aedratop uHanHe noTpole AomahuHCTaBa W KOPUCTM Ce 3a
ynopehuBarbe cTone wHdnauuje ¢ ApyriM peruoHuma.

O6yxBat

MHpexc notpoLuaykux LvjeHa y Penybnium Cprickoj npadyHaea ce Ha OCHOBY
penpeseHTaTBHe NcTe npoussoda kojy y 2014. rogvkm umHm 602 npoussoaa. Ceakor
Mjeceua npukynrsa ce euwe of 9 000 uujeHa no yHanpujen AecoUHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- leorpadhckn 0ByxBaT: UMjeHe Ce MpuKynrbajy Ha LUECT rokauuja
(rpapoBa): bara Jlyka, BujersuHa, [o6oj, WcrouHo Capajeso, Mpujemop u
Tpebure.

- O6yxeat npou3BoAa: obyxBaheHM Cy HajBaxHWju NPOU3BOAU W
ycnyre Koje Kynyje PesdaeHTHO CTAHOBHWLITBO pagu (huHamHe MOTPOLUHE.
ObyxsaT pobapa W ycrmyra pegjoBHO Ce peBuaupa kako 6u ce odysana
penpe3eHTaTUBHOCT NUCTE Npou3eoda C 063MpoM Ha yKyce noTpowada W
HbWXOBE HaBHKe Y Norneay KynoBuHe.

CHumatse umjeHa

Liviene ce npukynrbajy npema yTBphieHoM pacropedy obunacka
npofaBHULA W TPXHMUA Koje Cy oapefeHe kao MjecTa CHMMatba W Mpema jacHo
AeduHucaHum  cneuydukaumjama nponssogalycnyre. CHUMATErbIM Ha OCHOBY TWX
MHdopMaLmja camocTanHo Bupajy KOHKpeTaH npou3soA umjy fe LmjeHy CHUMaT Ha
oppefieHom NpofajHoOM MjecTy, y Ckragy ca kpuTepujeM HajnpoaaBaHujer Npou3eoaa.
Kako 61 ce ocurypano fa cHumaterbu u3 Mjecela y Mjecel| CHUMajy LiujeHe McTux
npou3Boza, Te kako 61 ce MOrmo NpaTUTY Koje NPoKU3BOAe CHUMATESbI NocMaTpajy Ha
TepeHy, NOTPEBHO je Y YNUTHUK YHWETW CBE TPaXeHe kapaKTepucTuke NpousBoaa, Te
MHGOpMaLMje 0 BEeHTYanHUM 3amjeHama YKOrMKO WX MMa. TakaB HauvH CHUMarba
omoryhyje npahetbe npomjeHe kpeTaksa UmjeHa uamehy ABa nepuoga Tj. npaherse
AVHaMuKe.

3a notpebe MHAeKca MOTPOLLAYKMX LMjeHa, CHUMatbe LitjeHa ce BpLuM
creefehvx AaHa y mjecelyy:

- 3a MorLomnpuBpeaHe MPOM3BOLE Koju Ce MpoAajy Ha nujauama, uujeHe
ce NpuKynbajy ABa nyTa MjeceyHo W To y NpBoj 1 Tpehoj ceamuum y mjecedy;

- 3a CBe OCTane npou3Bofe LyjeHe ce y Cknady ca Baehum eBponckim
perynaTveama npukynrbajy jeaHom mjeceyHo (vamefly 1. u 21. y mjecewyy), ¢ Tam aa ce
HY)XHO Oip»aBa 1CTV MHTepBan namefy NpuKynrbakba.

MoHpepun

[NoHnepw Koy ce NpuMjetbyjy 3a U3padyHaBakbe MHOEKCA NOTPOLLAYKIX LijeHa
NpeLCcTaBrbajy CTPYKTYpy MpOCjedHe MOTPOLHe AOMaNMHCTaBa, OJHOCHO MoKasyjy
penateHo yuelLhe ogabpaHix NpoK3Boaa 1 YCryra Y YKyNHoj MOTPOLLHU.

OcHOBHM M3BOp MoAaTaka 3a u3pady molpepa 3a obpayyH MHOekca
NoTPOLLAYKNX LjeHa je AHKeTa O NoTpoLLkyW AomahuHeTaea. 3a upadyHasare
MHOekca noTpowaykux uujeHa of jaHyapa 2014. roguHe  npumjerbyjy ce
noxpepu koju ce 6aaupajy Ha nopauyma n3 AHkeTe 0 NOTPOLLHW AoMahuUHCTaBa
13 2011. roguHe. MoHoepu Ce CBake rofuHe KOpWUryjy C KpeTaweMm LujeHa y
NPETXOAHO] FOAMHN.

Knacudmkaumja

3a obpauyH MHAEKca NOTpoLLaYkuX LjeHa kopuctu ce Knacudpmkaupja
nnyHe noTpowre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjern npou3Bofe W ycryre Ha [BaHAeCT OCHOBHMX
ofijerbaka 3a koje Ce 13padyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2014 consists of 602 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Isto¢no Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly revised in order to maintain the representative list of
products, and this is done in accordance with the cosumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in @ month:
- for agricultural products at public markets, prices are collected twice a
month in the first and third week of each month;
- for all other products, in accordance with important EU regulations, prices are
collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure
of average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2014 the weights used have been the ones based on the
Household Budget Survey from year 2011. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.



CAONMWTEHE CTATUCTUKE LINJEHA
PRICE STATISTICS RELEASE

BpojiNo. 127/14

Arperaumja

3a uHAekc noTpolwavkux LujeHa notpebHO je Hajnpuje u3pauyHaTh
eneMeHTapHe WHAeKce (MHAEKC NpoM3BOAa) N MHAEKCE penpeseHTaTUBHINX CTaBKM
Ha HuBOy rpagosa. [lpu Tome ce kao Mmjepa Cpeare BpUJEAHOCTU KOPUCTU
reomeTpujcka cpeauHa. ArperaTHM WHOEKCW Ce HakoH Tora u3padyHasajy
kopuwTerem Jlacnepose chopmyne 3a MOHAEPUCAHY apUTMETUYKY CPeauHy
NOYEBLLM O HajHVXEr HNBOA UHAEKCA Penpe3eHTaTUBHe CTaBke A0 HWUBOA YKYMHOT
nhpekca 3a Penybnuky Cpncky. PedbeperTHa 6a3a 3a u3padyHaBate WHaeKca je
2010. roguHa.

Ocrtane peduHuumje

MpounsBoa: 6uno koja poba mnu ycnyra 3a NUYHY NOTPOLLKLY Koja ce
MO3e KynuTi, rpynHI HasvwBe 3a pobe u ycnyre.

PenpeseHTaTMBHa CTaBKa: MPOVM3BOA Ha HajHWXKEM HMBOY arperauyje
33 KOju Ce MOXe MPOLMiEHNTN NOHAEP.

Crtona npomjeHe: cTona npomjeHe LMjeHa y opHocy Ha oppefenu
(petbepeHTHM) nepuog.

CaonwTetbe npunpemuna: burbaxa Tewwuh

e-mail:biljana.tesic@rzs.rs.ba

W3paje Penybnuuku 3aBog 3a cratuctuky, Penybnuka Cpncka, bara Jlyka, Berbka
MnaheHosuha 124 - Ten. +387 51 332 700 - [p Pagmuna Yudkosuh, gvpekTop -
W3nasn wmjeceyHo - Caonwrewe je objaBrbeHo Ha VIHTepHeTy Ha appecu:
www.rzs.rs.ba - E-mail: stat@rzs.rs.ba - Mpunukom kopuwhewa nopataka
006aBe3HO HaBeCTH U3BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2010.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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