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WHAEKCU NOTPOLLAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC moTpowavkux uujeHa y Penybnuum Cpnckoj, y oktobpy
2024. roguHe y 0gHOCY Ha NpeTxoaHu mjecel, BuLwm je 3a 0,1%.

Y opHocy Ha okTobap 2023. roguHe, ykynaH MHAEKC NOTPOLLAYKMX LjeHa Y
npocjexy je Buwm 3a 0,5%.

MocmatpaHo no opjerbumma HamjeHe noTpowre (COICOP) y okTobpy
2024. roguHe y ogHocy Ha centembap 2024. roguHe, wHaekc ogjerbka Opjeha w
obyha Buwwm je 3a 1,7%, nHgekc ogjerbka PectopaHu u xotenm Buwm 3a 1,2%, nHgekc
ofjerbka XpaHa u 6esankoxonHa nuha suwm je 3a 0,6%, MHAEKC ofjerbka 3ApaBCTBO
Buwm je 3a 0,5%, Aok je uHaekc opjerbka Pekpeaunja v kyntypa Buwm 3a 0,1%.
/Hpekeu opjerbaka AnkoxonHa nuha u ayBaH, KomyHukaumje, O6pasoBatbe 1 Octana
pobpa 1 ycnyre ocTanu cy HenpomujerseHu. iHaeke opjerbka CTaHoBakbe HIKM je 3a
0,9%, nHgekc opjerbka Mpeso3 Hku je 3a 0,7%, AOK je MHAEKC opjerbka HamjewTaj n
nokyhcTeo Hukv 3a 0,3%,

. MHOEKCK MOTPOLWAYKMX LINJEHA NPEMA KNACUOUKALIIN COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total Consumer Price Index in Republika Srpska in October 2024, in
comparison with the previous month, was 0.1% higher.

Compared to October 2023, total Consumer Price Index was on average
0.5% higher.

By COICOP divisions in October 2024, compared to September 2024, index
of Clothing and footwear was 1.7% higher, index of Restaurants and hotels was 1.2%
higher, index of Food and non-alcoholic beverages was 0.6% higher, index of Health
was 0.5% higher, while index of Recreation and culture was 0.1% higher. Index of
Alcoholic beverages and tobacco, index of Communications, index of Education and
index of Other goods and services remained unchanged. Index of Housing was 0.9%
lower, Index of Transport was 0.7% lower and index Furishings, household equipment
and routine maintenance of the house was 0.3% lower.

o a
2 H X 2024 X 2024 X 2024 1-X 2024 X 2024 X 2024 o
Q LR 2 Name
g X 2024 X 2023 X112023 | 1-X2023 @ 2023 @ 2015 S
00 YKYMHO 100,1 100,5 101,0 101,9 101,9 1240 |00 TOTAL
01 XpaHa n 6esankoxonHa nuha 100,6 103,3 103,0 102,0 103,5 1455 |01 Food and non-alcoholic beverages
01.01 [XpaHa 100,3 102,5 102,2 101,5 102,5 1452 | 01.01 | Food
01.02 |besankoxonHa n1ha 103,6 110,6 110,0 106,1 1121 1476 | 01.02 | Non-alcoholic beverages
02 AxnoxonHa nuha 1 fyBaH 100,0 104,9 104,8 105,1 106,1 146,5 |02 Alcoholic beverages and tobacco
02.01 |AnkoxonHa nuha 99,7 104,9 104,7 1074 107,6 123,0 | 02.01 | Alcoholic beverages
02.02 |fysaH 100,1 104,9 104,9 1041 105,5 1584 | 02.02 | Tobacco
03 Opjeha v obyha 101,7 95,0 98,3 93,7 95,6 419 |03 Clothing and footwear
03.01 [Ogjeha 101,7 95,2 99,0 93,9 96,0 47,3 | 03.01 | Clothing
03.02 |O6yha 101,7 944 96,7 93,3 94,7 324 103.02 | Footwear
04 CraHoBatbe, BOAQ, ENEKTPUYHA 99,1 97,9 97,9 101,6 99,7 1300 |04 Housing, water, electricity, gas and
€Hepruja, NAUH W Apyri eHepreHTy other fuels
04.01 |CraHapuHa 100,8 114,3 114,3 113,6 118,0 135,5 | 04.01 | Actual rentals for housing
04.03 |OppxaBatbe M nonpasak cTambeHe 99,6 104,3 103,2 107,6 1071 136,3 | 04.03 | Maintenance and repair of the dwelling
jeanHnLe
04.04 |CHabpjeBatbe BOAOM 1 Apyre 100,5 103,1 102,3 103,0 103,4 121,3 | 04.04 | Water supply and miscellaneous
KOMyHanHe ynyre services related to the dwelling
04.05 |EnekTpuyHa eHepritja u gpyru 98,6 95,3 954 99,9 97,1 130,5 | 04.05 | Electricity, gas and other fuels
05 Hawmjewwraj, nokyhcTBo 1 peAoBHO 99,7 99,7 99,3 101,9 100,9 1134 |05 Fumishings, household equipment and
ofpxaBate routine maintenance of the house
05.01 |HamjewwTaj, nokyhcTeo, Tenucu u 100,2 98,0 97,9 98,2 974 114,3 | 05.01 | Fumiture and furnishings, carpets and
Apyre NofHE NPOCTUPKE other floor coverings
05.02 |TekcTunHm npon3soam 3a kyhy 99,6 97,7 98,3 100,0 98,9 90,9 |05.02 | Household textiles
05.03  |Kyhtu anapatn 99,9 100,5 101,3 1013 101,1 103,5 | 05.03 | Household appliances
05.04 |CrakreHo v cTornHo nocyhe v kyhHu 96,8 98,6 98,8 101,3 994 885 |05.04 | Glassware, tableware and household
npubop utensils
05.05 |AnaTv v onpema 3a kyhy 1 BpT 100,0 101,5 101,1 102,8 102,6 122,9 | 05.05 | Tools and equipment for house and
garden
05.06 |lMpon3soau 1 ycnyre 3a pe4oBHO 99,6 100,0 99,3 103,6 102,1 98,7 | 05.06 | Goods and services for routine
opopxasatbe kyhe household maintenance
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1. MHOEKCW NOTPOLIAYKMX LINJEHA NPEMA KNACU®WNKALINIU COICOP (HacTasak)

CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

é X 2024 X 2024 X 2024 1-X 2024 X 2024 X 2024 §
3 Haawe X2024 | X202 | X2023 | X203 | @203 | @2015 | § Name
06 3apaBcTBO 100,5 103,1 102,5 102,8 104,3 116,2 |06 Health
06.01  |MeguumHCKM Npon3Boan 100,7 106,3 1054 105,6 108,0 127,8 | 06.01 | Medical products
06.02 |3pnpaBcTBeHe ycnyre, 0CUM BONMHUYKNX 100,0 97,4 97,4 97,8 97,9 96,9 |06.02 | Out-patient services
06.03 |BorHudke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 | 06.03 | Hospital services
07 MpeBo3 99,3 92,1 96,3 99,2 95,7 120,8 |07 Transport
07.01 |MpeBo3Ha cpeacTea 100,1 99,7 99,7 101,8 101,4 99,4 | 07.01 | Vehicles
07.02 |YnoTpeba npeBo3HuX cpeacTaBa 99,1 89,6 94,7 98,6 93,7 121,6 | 07.02 | Use of personal transport equipment
07.03 |Ycnyre npesosa 99,9 104,7 104,7 101,3 105,0 1419 | 07.03 | Transport services
08 KomyHukauuje 100,0 99,9 99,9 101,3 101,1 103,7 |08 Communications
08.01 |lMowTaHcke ycnyre 100,0 100,0 100,0 100,0 100,0 105,1 |08.01 | Postal services
08.02 |TenedoHcka n Tenedhakc onpema 101,3 97,0 97,6 96,9 95,7 63,9 |08.02 | Telephone and telefax equipment
08.03 |TenedoHcke u Tenedakc ycnyre 100,0 100,0 100,0 101,5 101,2 105,9 | 08.03 | Telephone and telefax services
09 Pekpeauuja u kyntypa 100,1 101,9 101,7 103,7 104,0 1272 |09 Recreation and culture
09.01 |Ayawno-Bu3yenHa, gotorpadcka 1 98,8 974 98,3 96,7 95,6 75,9 | 09.01 | Audio-visual, photographic and
MHchopmaTiyka onpema information processing equipment
09.02 |Ocrana TpajHa gobpa 3a pekpeaLpjy 1 100,0 100,0 100,0 100,7 100,6 124,4 | 09.02 | Other major durables for recreation
KynTypy and culture
09.03 |Ocranu npeameTy n onpema 3a 100,9 102,4 1011 101,9 102,6 110,2 | 09.03 | Other recreational items and
pekpeaumjy, BpT 1 kyAHW rbyBumup equipment, gardens and pets
09.04 |Ycnyre pekpeaLpje v kynType 100,0 101,3 101,3 103,5 103,5 1255 | 09.04 | Recreational and cultural services
09.05 |HoBuHe, Krbure 1 Mpubop 3a NUCake 100,1 101,9 101,8 105,1 105,4 1453 | 09.05 | Newspapers, books and stationery
09.06  [[yTHM apaHxMaHm 99,7 109,8 109,5 106,5 108,9 146,2 | 09.06 | Package holidays
10 O6pasoBatbe 100,0 100,5 100,4 100,6 100,7 101,8 |10 Education
10.01  |MpeaLuKOnCKO 1 OCHOBHO 06pa3oBatbe 100,0 101,0 100,3 100,8 100,9 109,9 | 10.01 | Pre-school and primary education
10.02 |CpepntoLukoncko obpasoBate 100,0 100,9 100,9 101,6 101,9 102,9 | 10.02 | Secondary education
10.04 |YnuBepsuTeTcko obpasosarbe 100,0 100,0 100,0 100,0 100,0 100,0 | 10.04 | University education
10.05 |O6pa3soBatbe Koje Ce He feduHuLLe 100,0 104,9 104,9 106,3 107,2 107,9 | 10.05 | Education not definable by level
npema HuBoy
1 PectopaHu 1 xotenm 101,2 106,5 106,4 106,2 108,4 1311 |11 Restaurants and hotels
11.01  |YrocTuterscke ycnyre 1014 106,6 106,5 105,6 108,2 133,56 | 11.01 | Catering services
11.02 |Ycnyre cmjewTaja 99,5 105,8 106,1 110,2 110,1 117,2 | 11.02 | Accommodation services
12 Ocrana fobpa 1 ycnyre 100,0 103,5 102,7 105,3 105,8 1211 |12 Other goods and services
12.01  |Muna mera 100,1 105,2 104,0 106,2 107,3 128,7 | 12.01 | Personal care
12.03  |[JnyHu npegmeTv 100,9 101,2 101,7 1011 101,8 89,2 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 100,6 100,0 103,2 102,7 1074 | 12.05 |Insurance
12.06 |PuHaHcmjcke ycnyre 100,0 100,0 100,0 100,0 100,0 140,9 | 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 101,8 101,8 105,9 106,3 116,7 | 12.07 | Other services n.e.c.
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Graph 1. Monthly and annual inflation
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METOLIONOLLKA OBJALLIHEHA
DedmHnumja nHaekca NoTpoLAYKMX LMjeHa

VHOekc noTpoluavkux LujeHa npefcTaBba Mjepy npocjeyHe npomjeHe
unjeHa npoussoga (poba u ycnyra) koje pesugeHTHa JomahuHCTBa Kynyjy pagm
NOAMMpPersa CBOjMX NUYHIX NOTpeba.

HamjeHa

VIHAEKC MOTpOLIAYKMX LiMjeHa KOpUCTK Ce kao Mjepa WHdraumje, kao
VHAMKATOP 3a OuyBakbe BPWjEOHOCTM KOA YroBopa C WHAEKCHWUM Kriaysynama,
Cnyxn kao fecnatop (uHanHe noTpowrwe AoMahuHCTaBa M KOPUCTW Ce 3a
ynopefiuate cTone MHdbnaumie ¢ ApYruM pervoHnma.

Oobyxsar

MHaexc notpoLuadkvx Lvjera y Penybnium Cpnckoj napadyHaea ce Ha 0CHOBY
penpeseHTaTBHe NCTe npoun3soda kojy y 2024. rogvkm umHm 615 npoussoaa. Ceakor
Mjeceta npukynisa ce euwe of 9 000 uujeHa no yHanpujen AeUHUCAHOM Y30pKy
npoaajHuX MjecTa 1 rpagosa.

- leorpadhckn oOyxBaT: UujeHe ce Mpukynrbajy Ha LUECT rokauuja
(rpapoBa): bawa Jlyka, BujersuHa, [oboj, WcrouHo Capajeso, MMpujegop u
Tpeburbe.

- Obyxeat npoussopa: obyxsaheHn Cy HajBaxHWju npoussoan K
ycrnyre Koje Kynyje pes3ueHTHO CTaHOBHULITBO paay (DUHAMHE MOTPOLLHE.
Obyxat pobapa M ycnyra pefoBHO Ce axypupa kako 6w ce odyBana
penpeseHTaTUBHOCT NUCTE Npou3eoAa C 063MpOM Ha YKyce noTpowada W
HWXOBE HaBHKe Y norneay KyrnosuHe.

CHuMarbe umjeHa

LivjeHe ce npukynrbajy npema yTBphieHOM pacriopedy obunacka
NpofaBHULA W TPXHMUA Koje Cy oapefeHe kao MjecTa CHMMatba W Mpema jacHo
AedmHncaHum - cneuudukalmjama npounssoaalycnyre. CHUMATErb Ha OCHOBY TUX
MHdopMaLmja camocTanHo Bupajy KoHKpeTaH npou3soA uujy hie LujeHy cHamaTy Ha
oppeheHoM NpofajHoM MjecTy, y Ckragy ca kpuTepujeM HajnpoaaBaHujer npouseoga.
Kako 61 ce ocurypano fa cHumaterbu u3 Mjecela y Mjecel| CHUMajy LijeHe McTux
npou3Boaa, Te kako O1 ce MOro NPaTUTU Koje MPOM3BOAE CHUMATESbM MOCMaTpajy Ha
TepeHy, NOTPEBHO je Y YNUTHUK YHWETW CBE TPaXEeHe KapaKTepuCcTuke NpousBoaa, Te
MHopMaLje O eBeHTYanHMM 3amjeHama yKonmKko UX UMa. TakaB HauiH CHUMatba
omoryhyje npahetbe npomjeHe kpeTaka UmjeHa uamehy ABa nepuoga Tj. npahere
AVHaMKKe.

3a notpebe nHAEKCA NOTPOLIAYKMX LijeHa, CHUMate LpjeHa ce BpLuM
creefehvx AaHa y mjecelyy:

- 3a norbonpuepeaHe Npon3Boae Koju ce Npofajy Ha nujauama, unjeHe
ce NpuKynbajy ABa nyTa MjeceyHo 1 To y NpBoj 1 Tpehoj ceamuuy y mjeceLy,

- 3a ce ocTane npou3sode LjeHe ce y ckragy ca Baxehum eBponckum
perynaTveama npuKkynrbajy jenHom mjeceyHo (navielly 1. u 21. y mjecewyy), ¢ Tam aa ce
HY)HO OipaBa 1CTV MHTepBan namefy NpuKynrbatba.

Monpepun

[MoHaepu Koju Ce NpuMjetbyjy 3a 13pauyHaBak-e MHAEKCA NOTPOLLAYKMIX LijeHa
NpeLCcTaBrbajy CTPYKTYpy MpOCjedHe MOTPOLHe AOMaNMHCTaBa, OJHOCHO MoKasyjy
penateHo yuelLhe ogabpaHix Npou3Boaa 1 YCryra Y YKynHoj MOTPOLLHM.

OcHoBHM M3BOp MofaTaka 3a u3pady noxgepa 3a obpauyH mHAekca
NoTPOLLAYKNX LmjeHa je AHKeTa 0 noTpolLky AomahuHeTaea. 3a upadyHasare
MHOeKca NoTpoLLaYkuX LnjeHa of jaHyapa 2018. roguHe npumjersyjy ce noHaepu
koju ce ba3upajy Ha nogauuma 13 AHkeTe o noTpoLkby fJomahuHcTasa u3 2015.
rofvHe. TMoHAepy ce CBake roauHe KOpUryjy C KpeTaweM LjeHa Y MPeTXOfHO]
TOAMHN.

Knacudmkaumja

3a obpayyH nHOekca noTpolladkux LujeHa kopucti ce Knacucpukauuja
nnyHe noTpowwre npema Hamjenn (Classification of Individual Consumption by
Purpose - COICOP), koja Avjenn npou3Bofe W ycryre Ha [BaHAeCT OCHOBHMX
ofijeraka 3a koje ce 13pavyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2024 consists of 615 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is reqularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in @ month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Pumose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperaumja

3a MHOeKc MOTpOLaukAX LujeHa NoTpebHO je Hajnpuje W3padyHaTy
€ernemMeHTapHe MHAEKCe (MHOEKC Npou3BOAa) U MHAEKCE PEnpe3eHTATMBHUX CTaBKu
Ha HMBOY rpapjoBa. [lpu TOomMe ce Kao Mjepa CpeAre BPUJEAHOCTU KOPUCTH
reomeTpujcka cpefuHa. ArperaTHW WHOEKCM Ce HakoH Tora w3padyHaBajy
kopuwTerem Jlacnepose opmyne 3a MOHAEPUCAHY apuUTMETUYKY CPpeanHy
MOYEBLLN O HAjHUXET HUBOA MHAEKCA PEnpe3eHTaTMBHe CTaBKe A0 HWBOA YKYMHOT
nHpekca 3a Penybnuky Cpncky. PedbepeHTHa basa 3a n3padyHaBate WHAEKca je
2015. roanHa.

Ocrane gedmnuumje

Mpou3Boa: 6uno koja poba UM ycnyra 3a NWYHY MOTPOLLY Koja ce
MOXE KyNUTW, FpyMHX Ha3uB 3a pobe u ycnyre.

PenpeseHTaTBHa cTaBKa: NPOW3BOA Ha HajHXEM HWUBOY arperauuje 3a
KOju Ce MOXe NpOLWjeHNTI NoHAep.

Ctona npomjeHe: cTona MpoOMjeHe LujeHa y OgHOCY Ha oppefeHu
(petbepeHTHU) nepuog.

Mpunpema caoniwTera: Cnasuua Kykpuh
e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuykm 3aBop 3a cratuctuky, Penybrinka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [Oupektop [Oapko MunyHoBuh, rnasHu
ypenHuk — Manasu mjeceuHo — CaonwTetbe je 06jaBrbeHo Ha WHTepHETY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwhersa nogataka 06aBesHo

HaBeCTu N3Bop

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for
which the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukri¢

e-mail: slavica.kukric@rzs.rs.ba
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- Tel. +387 51 332 700 - Director Darko Milunovic, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged



