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WHOEKCU NOTPOLLAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKkynaH uHaexc notpoLuadkux uujeHa y Peny6nuum Cprickoj, y asrycty 2025.
TOZMHe Y OAHOCY Ha MPETXOAHM MjeceLl, Hku je 3a 0.1%.

Y opHocy Ha aBrycT 2024. roguHe, yKynaH UHOEKC NOTPOLLAYKMX LujeHa Y
npocjeky je Buwwu 3a 4,5%.

MocmarpaHo no ogjersuuma HamjeHe notpolutke (COICOP) y aBrycry 2025.
rofuMHe y OIHOCY Ha MPETXOAHM MjeceLl, Haekcn ogjerbaka CtaHoBare W Pekpeauyja 1
KkynTypa Buwm cy 3a no 0,5%, uHaekc ogjerbka 3apasctBo BuwM je 3a 0,4%, nHoekc
opjerbka Hamjewwraj n nokyhcrso Buwwm je 3a 0,3%, AOK Cy MHAeKeH opjerbaka PecTopaku
n xoterm n Octana go6pa v ycnyre iy 3a no 0,1% .MHpexcn opjerbaka KomyHukaupje
1 OBpasoBatbe ocTanm cy HerpommjereHu. Vinaeke ogjerska Onjeha 1 obyha Huxm je 3a
0,6%, nHaekcy opjerbaka XpaHa v besankoxonHa nuha v Mpeso3 Huxm cy 3a no 0,4%
0K je nHaekc ogjerbka AnkoxonHa nuha v gysaH Hxu 3a 0,2%.

MHOEKCW NOTPOLLAYKIAX LIMJEHA NMPEMA KNACUOUKALINIK COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

The overall Consumer Price Index in Republika Srpska, in August 2025,
compared to the previous month was 0.1% lower.

Compared to August 2024, total Consumer Price Index was on average
4.5% higher.

By COICOP divisions in August 2025, compared to previous month, index of
Housing and index of Recreation and culture were 0.5% higher, Index of Health was
0.4% higher, index of Fumishings, household equipment and routine maintenance of
the house was 0.3% higher, while index of Restaurants and hotels and index of Other
goods and services were 0.1% higher. Index of Communications and index of
Education remained unchanged. Index of Clothing and footwear was 0.6% lower,
index of Transport and index Food and non-alcoholic beverages were 0.4% lower
while index of Alcoholic beverages and tobacco was 0.2% lower.
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g VII2025 | VII2025 | VII2025 | -VIII2025 | VII2025 | VIl 2025 g
O Haans © Name
S VIN2025 | VII2024 | XI12024 | I-VIII2024 | @ 2024 @ 2015 S
00 YKYMHO 99,9 104,5 103,4 104,0 104,3 129,3 00 TOTAL
01 XpaHa n 6e3arnkoxonHa nuha 99,6 109,2 105,6 108,5 108,4 156,0 01 Food and non-alcoholic beverages
01.01 |XpaHa 99,6 107,3 104,3 106,7 106,4 153,4 01.01 | Food
01.02 |besankoxonHa nuha 99,7 125,0 1157 123,9 125,3 1773 01.02 | Non-alcoholic beverages
02 AxnoxonHa nuha 1 gyBaH 99,8 103,8 104,4 104,3 105,0 152,0 02 Alcoholic beverages and tobacco
02.01 [AnkoxonHa nuha 99,4 101,7 103,9 102,5 103,0 125,2 02.01 | Alcoholic beverages
02.02 |fysaH 100,0 104,7 104,6 105,1 105,8 165,6 02.02 | Tobacco
03 Ogjeha n obyha 99,4 96,2 93,1 96,3 92,9 384 03 Clothing and footwear
03.01 |Ogjeha 99,3 97,5 94,7 974 94,6 44,0 03.01 | Clothing
03.02 |Obyha 99,7 92,8 89,1 93,5 88,3 28,3 03.02 | Footwear
04 CraHoBatbe, BOAa, ENeKTpuyHa 100,5 102,2 103,4 101,5 102,7 135,2 04 Housing, water, electricity, gas and
eHepruja, NuH 1 ApyrA EHEPreHT other fuels
04.01 |CraHapuHa 101,0 104,4 102,4 108,1 107,3 140,4 04.01 | Actual rentals for housing
04.03 |OppxaBatbe M nonpasak cTambeHe 100,4 104,8 105,0 103,2 105,5 1434 04.03 | Maintenance and repair of the dwelling
jeamHuue
04.04 |CHabpjeBarse BOJOM U pyre 100,0 102,0 101,2 101,5 101,9 123,0 04.04 | Water supply and miscellaneous
KoMyHarnHe ynyre services related to the dwelling
04.05 |EnekTpuyHa eHepruja v apyru 100,6 101,9 103,7 100,8 102,1 136,2 04.05 | Electricity, gas and other fuels
€HepreHTy
05 HawmjeLwuTaj, nokyhcTso 1 pegosHoO 100,3 101,6 102,3 100,9 101,7 115,9 05 Furnishings, household equipment and
ofpxaBate routine maintenance of the house
05.01 |HamjewwTaj, nokyhcTso, Tenucy n 101,1 100,2 1014 99,3 100,1 1151 05.01 | Furniture and furnishings, carpets and
Apyre nofHe NpocTupke other floor coverings
05.02 |TekcTunHmM Npon3Boay 3a kyhy 100,3 100,3 100,5 100,0 100,5 92,1 05.02 | Household textiles
05.03 |Kyhnu anapatu 100,2 994 99,8 100,2 100,2 103,8 05.03 | Household appliances
05.04 |CrakneHo v cTonHo nocyfe u kyhHu 99,8 100,6 101,1 101,3 101,7 91,6 05.04 | Glassware, tableware and household
npubop utensils
05.05 |Anatu 1 onpema 3a kyhy u BpT 100,3 102,0 101,8 101,4 102,1 1254 05.05 | Tools and equipment for house and
garden
05.06 |lMpoussoam 1 ycnyre 3a pefoBHO 100,0 102,6 103,5 101,7 102,6 118,8 05.06 | Goods and services for routine
ofpxasatbe Kyhe household maintenance



CAONWTEHE CTATUCTUKE LIWJEHA
PRICE STATISTICS RELEASE

Bpoj/No. 302/25

1. MHAEKCW NOTPOLUAYKMX LUWJEHA MPEMA KNACUOUKALIMIM COICOP (HacTasak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)

§ VII2025 | VIIN2025 | VII2025 | |-VII2025 | VII2025 | Vill2025 §
S RESE VI2025 | VII2024 | XI2024 | 1VIIl2024 | @204 | @205 | NETS
06 3npascTeo 100,4 107,9 106,1 108,6 108,5 1244 06 Health
06.01 |MeguumMHCKM NPOM3BOAN 100,4 104,9 102,5 106,1 105,8 132,5 06.01 | Medical products
06.02 |3npaBcTBeHe ycmyre, 0CUM GOMHUYKMX 100,4 115,6 1151 115,5 115,9 112,1 06.02 | Out-patient services
06.03 |BonHuyke ycnyre 100,0 100,0 100,0 100,0 100,0 110,6 06.03 | Hospital services
07 MpeBo3 99,6 97,6 99,1 96,6 97,5 1215 07 Transport
07.01 |MpeBo3Ha cpeacTBa 100,0 101,8 100,7 100,8 101,6 101,0 07.01 | Vehicles
07.02 |Ynotpeba npeBo3Hux cpeAcTaBa 99,5 96,0 98,6 94,8 96,0 1219 07.02 | Use of personal transport equipment
07.03 |Ycnyre npeBo3a 99,7 105,7 101,2 105,7 104,5 144,0 07.03 | Transport services
08 KomyHukauumje 100,0 100,0 100,1 100,0 100,0 103,8 08 Communications
08.01 |MowrTaHcke ycnyre 100,0 108,4 108,4 104,2 108,4 114,0 08.01 | Postal services
08.02 |TenedoHcka v Tenedakc onpema 100,0 97,9 99,7 98,3 98,1 63,6 08.02 | Telephone and telefax equipment
08.03 |TenedboHcke v Tenedakc ycnyre 100,0 100,1 100,1 100,0 100,1 105,9 08.03 | Telephone and telefax services
09 Pekpeauuja u kyntypa 100,5 105,8 106,1 104,2 106,7 134,8 09 Recreation and culture
09.01 |Ayauo-Bu3yenHa, otorpadcka u 100,0 98,1 102,3 97,3 98,1 75,2 09.01 | Audio-visual, photographic and
MHopMaTUYKa onpema information processing equipment
09.02 |Ocrana TpajHa fobpa 3a pekpeaLmjy 100,0 100,0 100,0 100,0 100,0 1244 09.02 | Other major durables for recreation and
W KynTypy culture
09.03 |Ocranu npeameTy 1 onpema 3a 1015 105,1 104,2 103,2 104,5 114,2 09.03 | Other recreational items and
pekpeauujy, BpT 1 kyAHN rbyBumLp equipment, gardens and pets
09.04 |Ycnyre pekpeaumje v kynType 100,3 106,3 106,2 104,3 106,7 133,3 09.04 | Recreational and cultural services
09.05 |HoBuHe, Kibure u Npnbop 3a nucare 100,1 105,0 104,9 104,3 105,8 152,4 09.05 | Newspapers, books and stationery
09.06 |MyTHM apaHxmaHu 102,4 113,6 1214 109,8 124,0 178,3 09.06 | Package holidays
10 O6pasoBate 100,0 102,8 102,7 101,6 102,9 104,6 10 Education
10.01 |MpepnLuKoncko 1 0CHOBHO 0Bpa3oBatse 100,0 110,8 110,5 107,3 110,7 1214 10.01 | Pre-school and primary education
10.02 |CpepntoLukoncko obpasosare 100,0 1014 1014 101,1 101,8 104,4 10.02 | Secondary education
10.04 |YHuBep3uTeTcko 06pa3oBat-e 100,0 101,9 101,9 100,7 101,9 101,9 10.04 | University education
10.05 |O6pasoBatbe Koje ce He AeduHmLLE 100,1 103,5 102,0 104,1 103,9 1111 10.05 | Education not definable by level
npema HuBoy
11 PectopaHu n xotenu 100,1 106,9 104,6 1074 107,6 1384 11 Restaurants and hotels
11.01 |YrocTuterscke ycnyre 100,1 107,6 104,8 108,0 108,2 1415 11.01 | Catering services
11.02 |Ycnyre cvjewTaja 100,0 102,7 103,2 1034 103,8 121,0 11.02 | Accommodation services
12 Ocrana fobpa u ycnyre 100,1 103,6 102,4 103,5 103,8 1247 12 Other goods and services
12.01 |NwnyHa wera 100,1 103,3 101,3 104,1 103,4 131,6 12.01 | Personal care
12.03 |JlnyHu npeameTy 99,8 101,1 99,9 101,3 100,8 89,4 12.03 | Personal effects n.e.c.
12.05 |Ocurypatbe 100,0 102,9 102,9 101,2 102,9 1105 12.05 | Insurance
12.06 |PuHaHcujcke ycnyre 100,0 105,1 105,1 104,1 105,1 148,1 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 106,5 106,5 105,5 107,6 1243 12.07 | Other services n.e.c.
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Monthly inflation

IpacoukoH 1. MjeceuHa v roguikba MHdnaumja
Graph 1. Monthly and annual inflation
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METOLIONOLLKA OBJALLUEHA
[eduHuumja MHOeKca NOTPOLLAYKMX LnjeHa

V/IHAeKc moTpowaykux LmjeHa npefctaBrba Mjepy NpocjedHe npomjeHe
unjeHa npoussofa (poba u ycnyra) koje pesupeHTHa AomahuHCTBa Kymyjy paam
MOAMMPEHA CBOMX NIUYHUX MOTpeba.

HawmjeHa

/HOeKc noTpoLaykux LujeHa KOPUCTW Ce kao Mjepa MHdnauuje, kao
WHOMKATOp 3a OYyBake BPUJEAHOCTU KOf YroBOpa C MHAEKCHUM knay3ynama,
Cnyxin kao fecnatop (uHanHe noTpowre [oMahuHCTaBa M KOpUCTU ce 3a
ynopehuBarbe cTone wHdnauuje ¢ ApyrM pervoH1Ma.

Obyxsat

VHneke notpoLuaukux LvjeHa y Peny6nuuy Cprickoj 3padyHaea ce Ha OCHOBY
penpeseHTaTBHE NuUCTe npou3soda kojy y 2025. roguHu ymkm 611 npoussoga. Ceakor
Mjeceta npukynrsa ce suwe of 9 000 uujeHa no yHanpujen AecuHUCAHOM Y30pKy
npofajH1X MjecTa v rpagosa.

- Teorpadbck obyxBaT: LMjeHe ce MpUKYNibajy Ha LWeCT nokauuja
(rpapoBa): bawa Jlyka, BujerbuHa, [oboj, WctouHo Capajeso, [Mpujegop w
Tpebutbe.

- Obyxsat nponseoaa: obyxsaheHu Cy HajBaxHWju NPOU3BOAM W ycryre
Koje Kymyje Pe3upeHTHO CTAaHOBHWULITBO pagn mHanHe noTpowre. Obyxsat
pobapa 1 ycnyra pefjoBHO Ce axypupa kako bu ce odyBana penpe3eHTaTMBHOCT
nucTe nponssofa ¢ 063uMpoM Ha ykyce NOTpoLLAYa U HUXOBE HaBUKE Y norneay
KynoBuHe.

CHumatse uvjeHa

LinjeHe ce npukynreajy npema yTBphleHoM pacnopedy obunacka
npogaBHALA M TPXHUUA Koje Cy ofpefieHe Kao MjecTa CHUMara U npema jacHo
ZeduHucaHum  cneuudmkaumjama npoussogalycnyre. CHUMATESbU Ha OCHOBY TUX
MHdopMaLmja camocTanHo Bupajy KoHKpeTaH npouasog uujy hie LujeHy cHamaTy Ha
oppefeHoM npoaajHoM MeCTy, y Cknagy ca KpuTepujeM HajrpoaasaHujer npoussoaa.
Kako 61 ce ocurypano fa cHumatersu u3 Mjecelia y Mjecel| CHUMajy LijeHe McTux
npou3Boga, Te kako 61 ce MOrmo NpaTUT Koje NpouU3BoAe CHUMATErbI nocMaTpajy Ha
TepeHy, NOTPEGHO je Y YIUTHIK YHU]ETU CBE TPaXeHe kapaKTepUCTUKe NPou3Boaa, Te
MHopMaLMje O eBEHTYanHUM 3amjeHama yKomvko UX UMa. TakaB HauMH CHUMakba
omoryhyje npahetbe npomjeHe kpeTawa UujeHa uamehy Aa nepuoga Tj. npaherse
OVHaMuKe.

3a notpebe MHAEKca MOTPOLLAYKUX LMjeHa, CHUMare LjeHa ce BpLUM
crbegehux gaxa y mjecedy:

- 3a norbonpuBpeAHe NPOW3BOAE KOj Ce MpoAajy Ha nujauama, LpjeHe
ce npukynrbajy ABa nyTa MjeCeyHo 1 T0 y NpBoj 1 Tpehoj ceamuLy y Mjecelly,

- 3a cBe ocrane npou3sode LpjeHe ce Y ckragy ca BaxehuM eBponckAM
perynatvBama npukynrbajy jeaHom mjeceuHo (vamehy 1. m 21. y mjecely), ¢ TiMm Ja ce
HY)HO OApaBa CTV MHTepaan 1amely Npukynrbarba.

lMoHaepm

lMoHpepw Koju ce MpUMjErbY]y 3a M3payyHaBak-E MHEKCa NOTPOLLAYKVX LijjeHa
MpeAcTaBrbajy CTPYKTYpY MpocjeyHe MOTpOLe AoMahuHCTaBa, OfHOCHO MOKasyjy
penatBHo yueluhe ofabpaHix MpoK3BOAa W YCIyra Y YKYMHOj MOTPOLLHbM.

OcHoBHM M3BOp MofaTaka 3a W3pady noxpepa 3a obpauyyH MHAekca
NOTPOLIAYKMX LinjeHa je AHKkeTa 0 noTpolutk AomahuHcTaBa. 3a nspadyHaBare
MHOeKca NoTpoLLaYkMX LmujeHa of jaHyapa 2018. roguHe npumjersyjy ce noHaepu
koju ce 6asupajy Ha nogauuMa u3 AHkeTe 0 NoTpoLUkbY JomahuHcTasa 3 2015.
roAvHe. ToHAepy ce CBake roauHe KOpUTyjy C KpeTaweM LjeHa Y MPeTXOAHO)
TOLMHN.

Knacudpmkaupja

3a obpayyH nHOekca noTpolladkux LujeHa kopucTu ce Knacucpukaupmja
nuyHe noTpowwke npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja Avjeny npou3Boge W ycrnyre Ha ABaHAeCT OCHOBHMX
ofijeraka 3a koje ce 13payyHaBajy MHAEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2025 consists of 611 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauvja

3a WHOeKc noTpoLaudKMX LujeHa MOTPeBHO je Hajmpuje M3pauyHaTh
€ereMeHTapHe UHAEKCE (MHOEKC Npou3BOaa) U UHOEKCe PEnpe3eHTATUBHUX CTaBKu
Ha HuBOYy rpagoBa. [lpu Tome ce kao Mjepa CpeAre BPUJEAHOCTU KOPUCTM
reomeTpujcka cpefvHa. ArperatHM WHOEKCM Ce HakoH Tora u3padyHaBajy
kopuwwTerseM JlacriepoBe chopMmyne 3a MOHOEpUCaHY apUTMETUUKy CPeauHy
MOYEBLLM O HajHUXKET HUBOA UHOEKCA PENpPEe3eHTaTUBHE CTABKE A0 HMBOA YKYMHOM
nHaekca 3a Penybnuky Cpncky. PecbepeHTHa 6asa 3a u3payyHaBare WHOEKCa je
2015. roguHa.

OcTane geduHumje

IMpou3asoa: Buno koja poba unm ycryra 3a Nu4Hy NOTPOLLKLY Koja Ce MOXeE
KynuTH, TPYNHU Ha3uB 3a pobe u ycnyre.

PenpeseHTaTuBHa CTaBka: MpoW3BOS Ha HajHWXEM HWBOY arperauuje 3a
Koju1 Ce MOXe NPOLMjeHNTH NOHAEP.

Crtona npomjeHe: cTona mnpoMjeHe LujeHa Yy ofHOCy Ha oapefeHu
(petbepeHTHM) nepuoga.

Mpunpema caonwreka: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuyku 3aBoa 3a ctatuctuky, Penybnuka Cpncka, bawa fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [upektop [apko MunyHoBuh, rnasHu
ypenHuk — Manasu mjeceyHo — CaonwTeke je 06jaBrbeHo Ha MHTepHETY Ha agpecu:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwwhetsa nogataka 06aesHo
HaBECTU 13BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.
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