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WHAEKCU NOTPOLLAYKUX LIWJEHA
CONSUMER PRICE INDICES

YKynaH MHAEKC noTpoLadkux LpjeHa y Penybnmuyn Cpnckoj, y mapty 2026.
TOAMHe Y OAHOCY Ha MPETXOAHM Mjecel, Buwy je 3a 1,4%.

Y opHocy Ha mapt 2025. roguHe, yKynaH WHOEKC MOTPOLIaYKuX LinjeHa y
npocjeky je Buwm 3a 4,9%.

lMocmatpaHo no ogjerbuuma HamjeHe notpowre (COICOP) y mapty 2026.
TrofMHe y OJHOCY Ha MPeTXoaHN Mjecel, MHaekc ogjerbaka Mpeso3 Buww je 3a 11,3%,
nHpexkc ogjerbka Opjeha 1 obyha Buwwm je 3a 4,0%, vHAekcn opjerbaka AnkoxomnHa nuha
1 pyBaH 1 CTaHoarbe BuLwm cy 3a no 0,9%, nHaeke opjerbka OBpa3oBate BULLM je 3a
0,5% ,mHoekc opjerbka 3ppascTeo BuwM je 3a 0,3%, AOK Cy WHOekcM ogjerbaka
Pekpeaupja n kyntypa, PectopaHn 1 xotenm n Octana gobpa u ycryre BAWK 33 NO
0,1%. MHpekc opjerbka KomyHukaLpje octao je HenpomujerseH. MHoeke opjerbka XpaHa
1 6esankoxonta nuha Huxwm je 3a 0,5%, a MHaeke opjerbka HamjeLuTaj v nokyRCTBO Hibkm
je3a0,1%.

WHOEKCK NOTPOWAYKNX LINJEHA MPEMA KITACUOUKALINIM COICOP
CONSUMER PRICE INDICES ACCORDING TO COICOP

Total consumer price index in Republika Srpska in March 2026, compared
to the previous month, was 1.4% higher.

Compared to March 2025, total consumer price index was on average 4.9%
higher.

By COICORP divisions in March 2026, compared to the previous month, index
of Transport was 11.3% higher, Index of Clothing and footwear was 4.0% higher, index
of Alcoholic beverages and tobacco and index of Housing were 0.9% higher, index of
Education was 0.5% higher, index of Health was 0.3% higher, while index of
Recreation and culture, index of Restaurants and hotels and index of Other goods and
services were 0.1% higher. Index of Communication remained at the same level. Index
of Food and non-alcoholic beverages was 0.5% lower and index of Furnishings,
household equipment and routine maintenance of the house was 0.1% lower.
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2 Hasva 1112026 1112026 1112026 -1l 2026 1112026 1112026 = Name
g 112026 1112025 X112025 -1l 2025 @ 2025 @2015 g

00 YKYMHO 101,4 104,9 103,1 104,0 104,2 134,5 00 TOTAL

01 XpaHa 1 6esankoxonHa nuha 99,5 102,6 101,9 103,7 101,8 157,7 01 Food and non-alcoholic beverages

01.01 [XpaHa 99,4 101,9 102,2 102,8 101,7 155,2 01.01 | Food

01.02 |BesankoxonHa nuha 99,9 108,4 100,0 110,0 102,9 1781 01.02 | Non-alcoholic beverages

02 AknoxonHa nuha u fyBaH 100,9 1041 102,8 103,4 103,5 156,2 02 Alcoholic beverages and tobacco

02.01 |AnkoxonHa nuha 102,5 102,8 102,2 101,0 102,5 128,0 02.01 | Alcoholic beverages

02.02 |LysaH 100,2 104,6 103,0 104,4 103,9 170,6 02.02 | Tobacco

03 Ogjeha n obyha 104,0 98,1 99,4 96,6 98,2 39,1 03 Clothing and footwear

03.01 |Ogjeha 103,5 99,7 99,3 98,6 99,2 45,1 03.01 | Clothing

03.02 |O6yha 105,6 93,8 99,6 914 95,6 284 03.02 | Footwear

04 CraHoBatbe, BOAa, eNeKTpUYHa 100,9 110,6 103,9 109,2 109,0 148,2 04 Housing, water, electricity, gas and
eHepruja, NinH 1 APYrA EHepreHTH other fuels

04.01 |CraHapuHa 100,0 102,6 100,0 103,0 101,7 142,3 04.01 | Actual rentals for housing

04.03 |OppxaBatbe v nonpaeak ctambeHe 101,8 104,8 102,1 105,0 103,7 146,2 04.03 | Maintenance and repair of the dwelling
jeanHMLe

04.04 |CHabpjeBare BOJOM v pyre 100,7 108,9 108,2 108,8 108,7 133,2 04.04 | Water supply and miscellaneous
KOMyHanHe ynyre services related to the dwelling

04.05 |EnekTpuyHa eHepruja v gpyrm 101,0 1121 103,9 110,2 110,2 151,5 04.05 | Electricity, gas and other fuels
€HEpreHTy

05 Hawmjewwraj, nokyhcTBo 1 peoBHO 99,9 1011 100,2 101,2 100,7 116,4 05 Fumnishings, household equipment and
OfpXaBat-e routine maintenance of the house

05.01 |Hamjewraj, nokyhctso, Tenucn 1 100,7 99,1 100,7 99,5 100,1 114,6 05.01 | Fumiture and furnishings, carpets and
[Jpyre nogHe NpocTupke other floor coverings

05.02 |TekcTunH1 npon3soam 3a kyhy 100,2 100,3 100,3 100,3 100,4 92,3 05.02 | Household textiles

05.03 |Kyhnu anapatv 99,9 99,1 99,6 99,0 99,4 103,2 05.03 | Household appliances

05.04 |CrakneHo u cTonHo nocyhe 1 kyhHu 100,8 102,8 1014 102,0 102,4 93,8 05.04 | Glassware, tableware and household
npubop utensils

05.05 |AnaT v onpema 3a kyhy 1 BpT 99,8 102,0 100,5 102,3 101,5 126,6 05.05 | Tools and equipment for house and

garden

05.06 |lMpown3soau 1 ycnyre 3a peAoBHO 99,6 102,1 99,9 102,1 100,9 119,7 05.06 | Goods and services for routine

oppxasatse kyhe household maintenance
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1. MHOEKCW NOTPOLUAYKX LWMJEHA MPEMA KNACUOUKALIMIM COICOP (HacTaBak)
CONSUMER PRICE INDICES ACCORDING TO COICOP (continued)
é Hasva 1112026 1112026 1112026 I-111 2026 1112026 1112026 é Name
8 112026 1112025 X112025 | I-112025 @ 2025 @2015 S
06 3papaBcTBO 100,3 109,6 107,9 109,5 108,8 134,8 06 Health
06.01 |MeguumMHCKM Npon3Boan 100,3 102,4 100,4 102,4 1014 133,7 06.01 | Medical products
06.02 |3mpaBcTBeHe ycnyre, OCUM BONHNYKMX 100,5 102,7 101,8 102,3 102,3 1145 06.02 | Out-patient services
06.03 |BonHuuke ycnyre 100,0 2391 2391 2391 2391 264,5 06.03 | Hospital services
07 MpeBo3 11,3 109,1 109,9 101,1 110,8 135,0 07 Transport
07.01 |lMpeBo3Ha cpeacTea 100,0 100,3 99,0 100,0 99,6 100,1 07.01 | Vehicles
07.02 |Ynotpeba npeBo3Hux CpeAcTaBa 114,6 11,5 112,9 101,3 114,0 139,6 07.02 | Use of personal transport equipment
07.03 |Ycnyre npeso3a 100,2 100,2 100,0 100,5 100,2 143,5 07.03 | Transport services
08 KomyHukauuje 100,0 101,3 100,0 101,3 100,8 105,1 08 Communications
08.01 |MowrTaHcke ycmyre 100,0 108,4 100,0 108,4 102,7 114,0 08.01 | Postal services
08.02 |TenedoHcka n Tenedakc onpema 100,0 97,7 99,0 97,9 98,9 63,3 08.02 | Telephone and telefax equipment
08.03 |TenedboHcke v Tenedakc ycnyre 100,0 101,4 100,0 101,4 100,9 107,4 08.03 | Telephone and telefax services
09 Pekpeauuja u kyntypa 100,1 106,0 101,0 106,2 102,9 136,4 09 Recreation and culture
09.01 |Ayawvo-Bu3yenHa, gotorpadpcka 1 100,1 98,4 99,5 99,1 99,2 745 09.01 | Audio-visual, photographic and
MHopMaTUYKa onpema information processing equipment
09.02 |Ocrarna TpajHa fobpa 3a pekpeaLujy 100,0 100,0 100,0 100,0 100,0 1244 09.02 | Other major durables for recreation and
W KynTypy culture
09.03 |OcTanu npeameTy u onpema 3a 100,6 103,0 101,5 103,1 102,6 116,2 09.03 | Other recreational items and
pekpeaLujy, BpT 1 kyhHN rbyBumup equipment, gardens and pets
09.04 |Ycnyre pekpeauuje u kyntype 100,0 105,6 100,1 105,7 101,8 133,5 09.04 | Recreational and cultural services
09.05 |HosuHe, Ktbure u Npnbop 3a nucare 100,2 106,5 102,4 106,9 104,1 156,9 09.05 | Newspapers, books and stationery
09.06 |MyTHW apaHxmaHu 100,0 120,3 100,0 120,2 109,1 177,7 09.06 | Package holidays
10 O6pasoBatbe 100,5 103,3 100,6 103,0 101,8 105,7 10 Education
10.01 | MpenLwKkoncko n 0CHOBHO 06pa3oBare 104,0 111,0 104,4 109,2 107,0 127,3 10.01 | Pre-school and primary education
10.02 |CpepntoLukoncko obpa3sosare 100,0 1014 100,0 1014 100,6 104,4 10.02 | Secondary education
10.04 |YHuBep3uTeTcko 06pa3oBat-e 100,0 101,9 100,0 101,9 100,8 101,9 10.04 | University education
10.05 |O6pasoBatbe Koje ce He AeduHmLLE 101,7 11,3 101,7 1101 107,7 122,7 10.05 | Education not definable by level
npema H1BOY
11 PecTtopaHu 1 xoTenu 100,1 105,9 101,3 106,0 104,0 143,8 11 Restaurants and hotels
11.01 |Yroctuterscke ycnyre 100,2 105,6 101,4 105,7 103,9 146,5 11.01 | Catering services
11.02 |Ycnyre cMjewTaja 100,0 107,5 100,5 108,3 105,0 128,9 11.02 | Accommodation services
12 Ocrana fobpa u ycnyre 100,1 103,3 100,5 103,3 101,9 126,7 12 Other goods and services
12.01 |INnyHa wera 100,0 102,7 100,3 102,6 101,7 1341 12.01 | Personal care
12.03  |JluyHu npeameTn 100,5 103,4 101,3 102,8 103,0 92,6 12.03 | Personal effects n.e.c.
12.05 |Ocurypare 100,0 102,9 100,0 102,9 101,1 110,5 12.05 | Insurance
12.06 |PuHaHcujcke ycnyre 104,0 107,3 104,0 104,6 105,2 155,0 12.06 | Financial Insurance n.e.c
12.07 |Ocrane ycnyre 100,0 106,7 101,7 107,5 104,1 127,5 12.07 | Other services n.e.c.
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METO/IONOLLIKA OBJALLIHEHA
[edmHnumja nHAeKca NOTPOLLAYKIAX LinjeHa

MHOekc noTpolavkux UujeHa npeacTaBba Mjepy npocjedHe npomjeHe
uvjeHa npoussofa (poba u ycnyra) Koje pesupeHTHa gomahuHCTBa Kynyjy pamm
noMMpersa CBOjX IM4HNX noTpeba.

HamjeHa

V/IHOeKC noTpollaykux LiMjeHa KOpUCTM Ce kao Mjepa WHdrauuje, kao
WHOMKATOp 33 O4yBake BPWJEAHOCT KOA YroBOpa C MHOEKCHUM Knaysynama,
CnyxW kao fedratop ¢uHanHe NOTpoLHe AoMahMHCTaBa W KOpUCTM ce 3a
ynopefuBatbe cTone MHnaLmje ¢ apyruM pervoxnma.

Obyxsat

VHpexc notpoLuaykvx LivieHa y Penybrum Cpnickoj uspadyHasa ce Ha 0CHOBY
penpeseHTaTBHE NMUCTe NMpon3soda kojy y 2026. roguHu ymkmu 612 npoussoga. Ceakor
mjeceua npukyniba ce suwe of 9 000 uujeHa no yHanmpujed AeduHUCAHOM Y30pKY
npofajH1X MjecTa v rpagosa.

- Teorpadbcku obyxBaT: LMjeHe Ce MpUKyNibajy Ha LWeCT nokauuja
(rpapoBa): bawa Jlyka, BujersuHa, [oboj, WctouHo Capajeso, [lMpujegop w
Tpebute.

- O6yxsat npon3sofia: oGyxBaheHu Cy HajBaXHMjW NPOU3BOAN W ycryre
Koje Kynyje peavaeHTHO CTAaHOBHWLITBO pagu uHanHe notpolre. OByxsat
foGapa v ycryra pefoBHO Ce axypupa kako Gu ce odyBaria penpeseHTaTMBHOCT
NMCTe MPOK3BOAA C 0G3MPOM Ha YKyCe MOTPOLLIAYa U HIXOBE HaBHKe y Norneay
KynoBuHe.

CHumatse uvjeHa

LinjeHe ce npukynrbajy npema yTBpfleHoM pacnopedy obunacka
npofaBHMLA W TPKHMLA Koje cy oapefeHe kao MjecTa CHMMaa W Mpema jacHo
feduHucaHnm  creuudmkaumjama npoussogalycnyre. CHAMATESbU Ha OCHOBY TUX
MH(hopMaLMja camocTanHo Gupajy KOHKpETaH Npou3Bof Yujy he LujeHy CHUMaT Ha
oppefeHoM npoaajHoM MeCTy, Y CKafly ca KpuTepujeM HajrpoaasaHujer npoussoaa.
Kako 61 ce ocurypano fa cHumaTerbv 13 Mjecelia y MjeceL CHUMajy LijeHe ucTux
npou3Boza, Te kako 61 ce MOrmo NpaTUT Koje NpouU3BOAe CHAMATErbI NocMaTpajy Ha
TepeHy, MoTPe6HO je y YMUTHUK YHUETV CBE TPaXKeHe KapaKTepucTUKke Npou3Boaa, Te
MHopMaLMje O eBEHTYanHUM 3amjeHama yKomvko ux UMa. Takas HauMH CHUMakba
omoryhyje npaherse npomjeHe KpeTatba LijeHa uamefly fsa nepuoga Tj. npahetse
[AVHaMuKe.

3a notpebe MHAeKca MOTpOLLAYKUX LMjeHa, CHUMake LMjeHa ce BpLum
creegehux gaHa y mjecetly:

- 3a norbonpuepeaHe Npou3BoAe Koju ce Npofajy Ha nujauama, uujeHe
ce NpuKynrbajy ABa nyTa MjeCevHo 1 T0 Y NpBoj 1 Tpehoj ceamuuy y Mjecedly,

- 3a cse ocrane npou3sode LivjeHe ce y Ckriagy ca BaxehnM eBponcKM
perynatvBama npukynsbajy jeaHoM mjeceuHo (vamehy 1. m 21. y mjecedy), ¢ MM Ja ce
HYXHO OfpaBa UCTVU MHTepBan 1ameRy Npukynrbarba.

lMoHaepm

[MoHaepu Koju Ce NpuMjetbyjy 3a U3padyHaBak-e NHAEKCa NOTPOLLAYKMX LjeHa
npeacTasrbajy CTPYKTYpY MpoCjedHe MOTPOLHe [OMaNMHCTaBa, OFHOCHO MOKa3yjy
penaTveHO yyeLuhe opabpaHyx Npon3soaa 1 ycryra y ykynHoj MOTPOLLIHH.

OcHoBHM M3BOp nMofaTaka 3a W3pady noHpepa 3a obpauyyH MHAekca
NOTPOLLAYKMX LimjeHa je AHKkeTa 0 noTpolutk AomahuHcTaBa. 3a nspadyHaBare
MHAEeKca NoTpoLLayKkmMX LnjeHa of jaHyapa 2018. rofuHe npuMjetbyjy ce NoHAepH
koju ce basupajy Ha nogauuma u3 AHkeTe 0 NoTpoLUkby JomahuHcTasa 3 2015.
roauHe. MoHaepu ce cBake rofvHe KOpUryjy ¢ KpeTaweM LitjeHa y NpeTXoAHoj
TOLMHN.

Knacudukaumja

3a obpayyH nHoekca noTpolladkux LujeHa kopucTu ce Knacudmkaupja
nuyHe noTpowwke npema HamjeHu (Classification of Individual Consumption by
Purpose - COICOP), koja aujenu npoussoge M ycryre Ha ABAHAeCT OCHOBHMX
ofjerbaka 3a koje ce 13pavyHaBajy UHOEKCH.

METHODOLOGICAL EXPLANATIONS
Defintion of Consumer Price Index

Consumer Price Index represents a measure of average price changes of
products (goods and services) which consumers buy for their personal needs.

Purpose

Consumer Price Index is used as a measure of inflation, as an indicator of
values of contracts with index clauses, and it also serves as a deflator of final
consumer purchasing power. It is used in inflation comparison between regions as
well.

Sample

In Republika Srpska, Consumer Price Index calculation is based on the
respresentative list of products, which in 2026 consists of 612 products. Each month more
than 9,000 prices are collected in accordance with defined sample of retail stores and
cities.

- Geographic Sample: prices are collected on six locations (cities): Banja
Luka, Bijeljina, Doboj, Istocno Sarajevo, Prijedor and Trebinje.

- Product Sample: Sample consists of the most important products and
services which residents buy for their final spending needs. Sample of goods and
services is regularly updated in order to maintain the representative list of
products, and this is done in accordance with the consumers' choice and their
shopping habits.

Price Collection

Prices are collected in accordance with previously defined schedule of stores
and specifications of products/services. Based on these information, price collectors
choose a specific product for which they would collect price at the specific place, in
accordance with the most sold product criterion. In order to ensure that price collectors
each month collect prices of the same products, and to allow for monitoring of products
for which prices are collected, it is essential that price collectors complete the
questionnaire on all necessary characteristics of products, as well as information on
possible substitutions, if there are any. This way of price collection enables tracking of
price changes between two periods.

For the Consumer Price Index, price collection is conducted on the
following days in a month:

- For agricultural products at public markets, prices are collected twice a
month in the first and third week of each month,

- For all other products, in accordance with important EU regulations, prices
are collected once a month (between 1st and 21st of each month), and the same defined
schedule and process of collecting these prices are strongly ensured and repeated.

Weights

Weights used for calculation of the Consumer Price Index represent structure of
average consumer spending, that is, they show relative participation of chosen products
and services in total purchasing process.

The main source of data for calculation of weights for Consumer Price
Index is the Household Budget Survey. For calculating the Consumer Price Index
since January 2018 the weights used have been the ones based on the
Household Budget Survey from year 2015. Each year weights are adjusted in
accordance with price fluctuations of the previous year.

Classification

For calculating the Consumer Price Index it is also necessary to use a
classification of individual consumption (Classification of Individual Consumption by
Purpose - COICOP), which divides products and services into twelve basic
divisions for which indices are calculcated.
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Arperauuja

3a uHoekc moTpowadvkMx LwjeHa noTpebHO je Hajnpuje M3pauyHaTh
enemMeHTapHe WHAEeKce (MHAEKC NPoM3BOAA) M MHAEKCE penpe3eHTaTUBHIX CTaBKM
Ha HuBOy rpagoBsa. [lpu Tome ce kao Mjepa Cpedre BpUJEAHOCTW KOPUCTU
reomMeTpujcka CpefuHa. ArperaTHW WMHOEKCM Ce HakoH Tora W3padyHasajy
kopuwTerem Jlacnepose dopmyne 3a MOHAEPWUCAHY apUTMETUYKy CPeavHy
MOYEBLUM O HAJHVKET HUBOA WHAEKCA penpe3eHTaTUBHE CTaBKe A0 HUBOA YKyMHOT
nHaekca 3a Peny6nuky Cpncky. PedbepeHTHa 6a3a 3a u3padyHaBare WHOEKca je
2015. roanHa.

OcTane geduHuumje

IMpou3asop: Buno koja poba unu ycryra 3a Nu4Hy NOTPOLLLY Koja Ce MOXe
KynuTy, TpYNHI HasuB 3a pobe u ycnyre.

PenpeseHTaTBHa cTaBKa: NpOWU3BO4 Ha HajHKEM HWBOY arperauuje 3a
Koju1 Ce MOXe NPOLMjeHNTH NOHAEP.

Crona npomjeHe: cTona mnpoMjeHe UujeHa Yy opgHOCy Ha oapefeHu
(pedepeHTHM) nepuog.

Mpunpema caonwwTetsa: Cnasuua Kykpuh

e-mail: slavica.kukric@rzs.rs.ba

W3paje Penybnuykv 3aBop 3a cratuctuky, Penybnuka Cpncka, bara fyka, Bnaguke
MnatoHa 66 — Ten. +387 51 332700 — [Oupektop [apko MunyHosuh, rnasHu
ypenHuk — Manasu mjeceuHo — CaoniuTetbe je 06jaBrbeHo Ha MIHTEPHETY Ha agpecy:
www.rzs.rs.ba — E-mail: stat@rzs.rs.ba — Mpunukom kopuwwhetrsa nogataka 06aBesHo
HaBeCTM 13BOP

Aggregation

For calculating the Consumer Price Index, it is necessary to calculate
elementary indices (product indices) and indices of representative items at the level
of towns first. For this, geometric mean is used as a measure of average value.
Aggregate indices are then calculcated using the Laspeyres formula for weighted
arithmetic area, beginning with the lowest index of representative items, towards
the level of total index for Republika Srpska. Basis of reference for calculating the
index is year 2015.

Other definitions

Product: any kind of product or service for personal consumption which
can be bought; group name for products and services.

Representative item: product on the lowest level of aggregation for which
the weight can be assessed.

Rate of change: rate of change of prices in a specific (reference) period.

Prepared by: Slavica Kukric

e-mail: slavica.kukric@rzs.rs.ba

Published by Republika Srpska Institute of Statistics, Banja Luka, Vladke Platona bb
- Tel. +387 51 332 700 - Director Darko Milunovic, Editor in chief — Monthly
periodicity — Release is available on the Internet at: www.rzs.rs.ba — E-mail:
stat@rzs.rs.ba — These data can be used provided the source is acknowledged
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